
Wealth eThoughts Newsletter                                          www.finra.org/www.sipc.com LPL Tracking #1-860669  Issue: XXVI

WEALTH 
eTHOUGHTS

Newsletter

408.879.0789
www.kingwealth.com

inquiry@kingwealth.com

June 2019
2105  Bascom Ave. Suite 148 

Campbell CA 95008

IN THIS ISSUE

Master’s Conference

Securities offered through LPL Financial, Member FINRA/SIPC www.finra.org | www.sipc.com. Financial Planning offered through King Wealth Planning, Inc., 
a Registered Investment Advisor and a separate entity.

• Masters Conference
• Tax Season is Over
• KWP Client Care & Culture
• Multi-Generations
• What’s Coming Up

Important Links:
www.kingwealth.com
Events
Client Resources
Ask an Advisor
KWP Publications
LinkedIn
Facebook
Twitter (@kingwealth) 
All links to MRR approved platforms.

LPL is the largest independent broker-dealer 
in the country (As reported by Financial 
Planning magazine, June 1996-2018, based 
on total revenue) and I am proud to have 
been associated with them for more than 20 
years. I am also honored to have been 
selected as a Chairman’s Club member nearly 
every year, a distinction reserved for the top 
5% of advisors by revenue at LPL. Each year, 
the Master’s Conference allows us to gain 
insights into LPL’s strategic initiatives and to 
hear from impactful, keynote speakers and 
industry thought leaders. Here are a few 
ideas gleaned at this year’s conference:

1. Sociologist Kimberly Lear offered a 
compelling look into the key events that 
shaped generational norms. See the 
article Communications in a Multi-
Generational World at the end of this 
newsletter for fascinating insights into 
what makes each generation think they 
way we do. 

2. Jade Simmons, a “rock star concert 
pianist” had everyone moving to her 
music and a motivational presentation on 
“Moving Like a Maverick. Among her 
many gems was “Embrace Endings... 
Something has to move in order for you

Retirement is a journey. Let us be your guide.

to break into your biggest
possibility.” I invite you to discover 
how Jade did just that in her life and 
career at www.jadesimmons.com. 

3. “Service Transformation” was a 
major theme at the conference. 
Technology is great for information 
capture, organization, and flow but 
how do we use it to create higher 
touch client service? See the article 
entitled “KWP Client Care and 
Culture” for our take on this 
continuum of service. 

Enjoy this edition of  
KWP’s Wealth e-Thoughts!

Sincerely, 

Paul King, CFP®
Registered Principal
LPL Financial
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Tax-Season is Over
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It’s time to relax... well, a little. If you saw our CNBC social media post in 
May you know many people were not happy with new tax codes and 
how that affected their tax returns. 

With this in mind, the KWP team wanted to give our clients something to 
make next year’s easier. Here’s what we came up with to help our 
clients:

1. Keep it together- Organization is key with almost anything. Make a 
folder/envelope where you store all your receipts and other tax 
items and keep it all in one safe place. You don’t want to be hunting 
things down last minute.  

Label your receipts as you get them and circle the date. Make it a 
habit so you don’t have to guess later. 

2. Make adjustments- how much are you paying in taxes? Did you owe 
big? Did you get a refund? You may need to change your 
withholdings or set up periodic tax payments. Use the IRS tax 
calculator to determine what your withholdings should be: 
https://apps.irs.gov/app/withholdingcalculator/ Set-up payments: if 
you own your own business and had trouble paying your tax bill you 
may need to submit an Installment Agreement Request Form: 
https://www.irs.gov/forms-pubs/about-form-9465 If you tend to 
owe a lot to the IRS consistently, you can adjust your withholding and 
make estimated tax payments throughout the year.

3. Educate yourself- know the game. Laws and codes change frequently 
so pay attention and work closely with your tax professional to 
understand how you may be affected and if you have any options. 
Many CPAs have websites with blog articles: 
https://www.bomanaccounting.com/blog where you can study up on 
your own and stay up-to-date.  Follow King Wealth Planning on social 
media and visit our blog: https://www.kingwealth.com/blog for tips 
and tools . 

Retirement is a journey. Let us be your guide.                                                   
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Client Care and the 
KWP Culture
“Client Service” is now “Client Care”

The third of KWP’s Guiding Values is “Service: 
We strive to make our client’s lives easier.  We 
are efficient and effective problem solvers by 
applying our experience and seeking useful 
knowledge.” 

To do this, we inquire deeply into the “hard data”  
that encompasses your financial life but also the 
“soft” information which is unique to each 
individual, couple, and family and informs us as to 
your values, desires, and decision making 
processes.  

We are constantly organizing this into our 
information systems, client relationship 
management, financial planning, and asset 
management software. Using those systems, we 
focus on preparing relevant information for 
review meetings, financial projections, and for 
our entire staff to answer your questions 
accurately and timely. And it all comes from the 
standpoint of our second Guiding Values –
“Relationship: Our success is measured in the 
value and quality of relationships with others. We 
respect and honor clients and team members and 
care for others on a deeply personal level.”  With 
that intention, we are re-branding “Client 
Service” to “Client Care” and Flor Parisi’s role to 
“Client Care Manager.” 

`
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No news is good news so only approach them with something that is 
paramount.  

Baby Boomers: Born 1946-1964, Boomers value individuality, loyalty 
and their careers. They witnessed Vietnam, walking on the moon, the 
oil embargo, the Civil Rights Act and the loss of MLK , John F. Kennedy 
and Robert Kennedy. They tend to be optimistic, idealistic and 
competitive. They are known to be workaholics, desire high quality and 
are not afraid to question authority. Communicate with Boomers in 
person, but try to avoid meetings, one-to-one is best. Boomers live to 
work so talk with them about their work more than their home life. 

“They are the wealthiest 
generation and have the 
largest lobbyist group: 
AARP.“
Generation X: Born 1965-1979 Xers value self-reliance and 
nonconformity and quality time with family. They watched the end of 
pensions and retirement promises so they are skeptical of the status 
quo. They witnessed the Challenger disaster, 24 hour media, the 
personal computer and they are sold to constantly. The divorce rate 
doubled during this generation. They have a healthy BS meter and are 
fiercely independent as well as entrepreneurial. Because they view 
everyone as the same, feel free to challenge them and communicate 
directly. Having a conversation with them immediately after an event is

Communication in a 
Multi-Generational 
World.
Do you consider yourself to be strong in 
communication skills? Look again...
There are five generations in the workforce today: 
Traditionalists, Baby Boomers, Generation X, 
Millennials (aka Generation Y), and Generation Z. 
You can bet a wide range of values, philosophies 
and ideals are represented among these 
generations. To better communicate across the 
generations, KWP addressed defining the 
characteristics of each generation and how to learn 
how to better communicate with each. We 
conducted this activity at our last staff retreat in 
May and we thought we would share what we 
learned with you. 

Defining the Generations
Here’s a brief description of the prominent 
characteristics of each generation. Note: whenever 
generations are discussed, some stereotyping is 
employed. There are always exceptions to every 
rule and these definitions are meant to be general. 

Traditionalists: Born 1945 or earlier, they value 
conformity, tend to be team players, sacrificing for 
the common good. They value giving back, paying 
dues and hard work. They grew up during the Great 
Depression and WWI, either fought in WWII or 
were children. Men typically worked while women 
stayed home to raise children. They are the 
wealthiest generation and have the largest 
lobbyist group: AARP. Their behaviors are 
based on their experiences from the 
depression: want to feel needed, strive for 
financial security, do not like waste, appreciate 
conformity and conservativism, traditional 
family values, strive for comfort, demand 
quality and simplicity, are patriotic, patient, 
team players. Traditionalists are very direct and 
prefer communication via the written word 
(think... Memos). 

http://www.finra.org/
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more relevant than waiting too long. They like feedback, 
so give it freely but remember autonomy is important to 
them so inspect what you expect. Feel free to talk about 
personal and professional lives.  

Millennials: Born 1981-2000 they were latch key kids, 
they have experienced technology going social, the 
women’s movement, Desert Storm, the rise of the talk 
show, diversity, video games, environmental impact 
awareness and increasing violence in schools. They have 
busy planned lives, extended family, they focus on work-
life balance and protecting their kids.  They are social, 
confident and some say entitled. They are risk averse, 
collaborative, networked, in search of meaning
and empowered. They like to communicate 
electronically via text, emails and social media posts. 
They are comfortable with multi-tasking so feel free to 
create participative conversations. They are open to 
continual feedback.

Retirement is a journey. Let us be your guide.                                                   

with them. Life is ever-changing and we must look to the future to 
see how the next generation will communicate. Telepathy? 

www.kingwealth.com

Generation Z: Born 1996-2010 they experienced the 
recession and are the first generation of digital 
natives. Some have already entered the workforce. 
They are used to the availability of information and 
also the immediacy of information. They seek 
stability, are risk averse and choose morality over 
policy. They are resourceful, diverse and competitive. 
If you cannot communicate in five words and  a 
picture, you will not reach this generation. They 
communicate with images and multi task across 
multiple screens. They have short attention spans 
and prefer video to text. They do not have time for 
lengthy chunks of words or long-winded passages 
and are more realistic than idealistic. 

Everyone is different so not everyone will fit into this 
analysis but you must understand each generation’s 
motivations and expectations if you want to get their 
attention, much less have a meaningful relationship

SHRM-SCP Designation
Shannon recently took her SHRM-SCP (Society for Human 
Resources Management, Senior Certified Professional) exam 
and passed! SHRM is one the of the two accredited HR agencies 
in the US that offers this type of certification.  She will now be 
even better equipped to keep our office compliant with CA 
Employment Law and State and Federal Regulations. She will 
also offer HR assistance to our Strategic Partners who want to 
improve upon the HR component of their businesses. 
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Healthy Wealthy and Wise 2019
We are excited to host Dr. Bill Lloyd, as our speaker for Healthy 
Wealthy and Wise this year on 10/8/19. Dr. Bill Lloyd serves as 
Transamerica Advanced Markets Group inaugural Health 
Director. An experienced clinician and award winning medical 
educator, Doctor Lloyd adds a powerful new dimension to 
Transamerica’s Wealth + Health initiative. Respected within the 
medical community as a dynamic leader and subject matter 
expert, Doctor Lloyd shares his insights and commonsense 
approach to better living as a key contributor to Transamerica’s 
New Age of Advice. As a member of the Advanced Markets 
Group, he communicates the merits of Wealth + Health 
throughout Transamerica as well as to professional and lay 
audiences nationwide. Dr. Lloyd will be presenting Wealth + 
Health: the Ultimate Wellness Prescription. We are tying up 
loose ends on a venue, so save the date, and watch social media 
and email for information on how to register soon!

What’s Coming Up
Are You at Risk?
Next quarter’s WealthGUIDE focus is Risk Management. We will 
post timely topics such as what you need to know about your Life

Insurance policy, the 
facts about Long 
Term Care Insurance 
and more fraud tips 
to hedge yourself 
against hackers and 
scammers. So follow 
our social media 
channels and our 
website blog and 

watch for educational emails from us. 
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